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N Beef Cows by Province
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Canadian Beef Production
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Canadian Exports of Beef and Veal Products

Year $ Canadian $ (000) & | vear MT  Volume (MT) & | Year$kg Price ($/kg) g
Country o 2023 2024 " | Change 2023 2024 " | Change 2023 2024
-32% 2490002 2410637 |  27% 235799 242255 1| -58%  $105  $9.95 &
Y 110% 233403 259055 2| 14% 31086 31489 2|  95%  §751  $823 12
Mexico 27% 188499 193602 3| -47% 21759 20732 3 78% 9866  $934 10
Korea, South 36.0%. 76,705 104346 4|  77% 9509 10240 4 25.3%‘ $807  $1019 7
20%0 52,736 69600 5 -93% 8459 7671 5 45| $623  s007 17
Hong Kong -34.2% 32,661 21481 6| -39.1% 3,116 1,899 6 7.9% $1048  $1131 4
Taiwan sz.s%l 6,787 11,034 7 BB.B%I 712 985 9|  176% $953  $11.21
13a0%f] 436 10216 8 211% 1223 148 g k2% 35 690 13
Saudi Arabia 62% 8,029 8527 9  -61% 914 858 10 132%  $878 $994 9
Colombia 2416.0%' 309 7,769 10 404.3%'_ 297 1,497 7 395.9%‘ $1.04  $519 74
____________ 9 ﬁ?ﬁ_‘_, 5,626 6,179 f?__m_mmfllﬂfﬁ” 290 303 74 52%  $1942  $20.42
e 7 5845 12 0 sa1 72| -322%M $1592 $1080 6
United Arab Emirates . 4,392 4358 13|  -20% 380 373 13 12%  $1155  $11.70 2
............................. 6ors 334 i el 72 o] moull sse  suss s
Egypt 0 2,355 15| 0 556 77 $424 15
other 3% 17,676 4935 4,641 -238% |  $500  $381

Grand Total X 3,136,024
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Canadian Beef Export Volume Canadian Beef Export Value
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Section 1: Company Information

— 1.1 Applicant Infoermation

Legal Name of Company “Website
|Address

|Ci‘tyfTown | |Provincea‘ State:
|Country | |Postal Code [ Zip

— 1.2 Primary Contact or Project Manager Information

First Name Last Name

Title Primary Phone Number: Emnail

— 1.3 Type of Business (check appropriate boxes)
| Primary Processor (slaughter, harvest operation) Canadian Beef Brand Owner
| ‘Secondary Processor (portion cutting operation) Importer/Distributor/Purveyor

| Further Processor (fabricating, smoking/cooking, sausage operation) Exporter/Trading House

% Canadian beef in processed products Restaurant / Hotel |

| integrated Supply Chain Partner feediot, breed specific operation) | | metaiter
# of outlets
| other
{please specify)

# of outets '

— 1.3a Canadian beef check-off requirements

If you are a Canadian beef processor, supply chain partner, brand owner or exporter do you comply with Ganadian beef
check-off requirements?

OYea ONo

Canadian beef check-off requirements?

OYen ONO

If you are an importer, distributor, retailer or food service operation do you know if your Canadian beef supplier complies with

- 1.4 Export Readiness
1.4a Processor

Primary. Secondary and Further Proceasor Export Profile Volumie of Canadian beef exported
[Onily complate if you ARE processor)
Velume ne
MT r kg : |
2022 2023
Federally inspected Canadian Beef CFiA Mumbers
Establishment (L=t a8 st ap
i Complete one or the other I
1.4b Not a Processor
All other Suppliers Export Profile Voluma of Canadian beef exported OR imported
Onty complets if you are NOT a proceasor) par supply partmer.
Federally inspected Canadian Beef Supply  CFla Numbers Volume 2022 Volume 2023
Partner (Lt o8 tnat a9
Export / Import ) Violume i
- MT() kg Total Volume 2022 Total Volume 2023

() Exported [ | imported

1.5 Other Information (all applicants)
Names of importer or distributor from who you purchase Canadian beef if not direct from processor
Names of Canadian beef brand(s) being promated in this initiative?

“In what couniries are you presently selling Canadian beef?

In what channels are you presently seling Canadian beef in these countries?

Which Canadian beef cuts & products are you most interesied in promoting?

if you are selling beef from other counties please identity source countries?
What % of your total beef imporis originate from Canada? (imporiers only) %




Program Selection

Section 2 Section 3 Section 4

EXPORT MARKET ADAPTATION (EMA) MARKET DIVERSIFICATION PROGRAM COMPETITIVE BENCHMARKING

Incoming Missions, Training and Innovation.  (MDP) Trade Shows and Seminar PROGRAM (CBP) In Market Yield and
Participation. Financial Performance Benchmarking,

Sensory Testing.

Section 5 Section 6

EXPORT MARKET INVESTIGATION (EMI) PROMOTION & MARKETING PROGRAM

Outgoing Missions, Training and Innovation (PMP) Marketing Resources, Promotion,

Tasting Programs and Advertising

— Choose the program you are applying for
() EXPORT MARKET ADAPTATION (EMA) () EXPORT MARKET INVESTIGATION (EMI)

F MARKET DIVERSIFICATION PROGRAM (MDP) ROMOTION & MARKETING PROGRAM (PMP)

F COMPETITIVE BENCHMARKING PROGRAM (CBP)

“ D2 MEH S start HE FEISHA|H MEA CF2 10| X| 2

S
Ho{ZL|Cl - 2tHZ o2 2 L 2] 2 M| L (scroll down)
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Step3-ZE2ME AH =

Section 6 - PROMOTION AND MARKETING PROGRAM (PMP)

r 6.1 Project Information

— 6.1a Project Description

Section 6 - PROMOTION AND MARKETING PROGRAM (PMP)

Project Description iprovids a brisf overdsw of your project]

Volume of Canadian besf purchazed to undertaks thiz r MT r kg ‘oums |— M/A
activity
Valus of Canadian beef purchased to undertaks thiz activity

— 6.1b Objectives [Setect al that app
Target Markst Diztribution {Country)

Project or Campaign Timing

Start Date [ ACC)  End Date

Target Market Segment or Channel (zhsok ail that appiy

|_| Retailar |— E-commerca, Online zales |— Restaurant, Hotal |_| Industry Wide
|—| Other (zpsci

Project Detalls

— 6.1c Corporate Marketing Resources [Ssiset a8 that apo

|_| Mew razources |— Mew Product Specificationz |— Product zpec sheetz |— Photo shoot
|—| Web components |— Other [zpecy

— 6.1d Branded and Co-Eranded Resources (Ssisct al tnat ap
|—| Labelz |— Features / benafita |— POP Materials |— Menu / Tablstop

|_| E-commearce £ onling |— Packaging graphics |— Other [zpscfy

— 6.2 Budget (In Canadlan Dellar CAD)
6.2a Costs

Conzultant zervices and other costz deemed ezzential to the success of the project
(contract required for conzultant and must be specific to the project). Enter total excluding GST and local VAT,

Deacription Cost local currency) Cost

Local currency: Exchange raie local currencey to CAD | ooooon Total costs (Cal)  $0.00

__ 6.1 Trade or Consumer Advertising Initiatives (Select o that apply

[ print [ Social Media [ Radio [ Television

|—| Cutdoor / Truck wrap epacify

— 6.1f Marketing and Sales Promotion (Seisct all that spply

|—| Sampling / Tasting |— Lucky draw |— Coupon |— B0G0

|_| Racipa Program

CANADIAN BEEF
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Step 4— CIXI S A4 MT, M U HLICLL S DAL M

— 6.3 Conflrmatlon, Authorlzatlon and Signature
|_| | cartify that the information given on the application form iz tree, comect and complets to the best of my knowledgs.

|_| | cartify that all activitiss and zarvices claimed have been received and utilized by my company as stated in thiz application.

|_| | cartify that thiz application iz being submitted prior to the project start date

Authorized Company Representative
Note: Application form can be

" R signed and saved digitally. Click in
the signature box to add
electronic signature.

Signature

Iz your compary applying for funding from ancther socurce F fas I:'_h Mo

If ye=, provide details

PREMIUM
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Section 6 - PROMOTION AND MARKETING PROGRAM (PMP)

— 6.4 (EMA) Canada Beef approval (Internal use only)
Promoticn and Marketing Program

Project Aporoval  Committee ' (PMP) Project Number:
Date (/A D .-!..F:;:u'u'.-a:I_Date
_ DL

EMD Manager Aporoval Signature:

G B
MMMMMMMMMM

CANADIAN BEEF



Step 6 - JHLICHH RS SAICHA T2 E AN

Section 6 - PROMOTION AND MARKETING PROGRAM (PMP)

Section 6 - PROMOTION AND MARKETING PROGRAM (PMP)

r 6.4 (EMA) Canaca Beef approval (Internal use only)

Promotion and Marketing Program
(PMP) Project Number:

Project Approval " Committes

Date v/ rawCo Appro'.'ql_Date

EMD Manager Approval Signature:

— 6.3 Actlvity Report
‘Submit within 30 days of project completion

Project Completion Date

Promotion and Marketing Program

Author of This Report (PMP} Project Number:

Promation and marketing program activites completed

Planned follow up activiies and next steps

Any other comments andior observations

- 6.6 Measures of Success

E=timated =ales value increase (new customer) GAL

Estimated =salsz volume increazs (new customear) COwr O kg
Existing customer accountz (incremental growth) % incraase growtn [CAD
E=timated =ales value increase (exizting customer) GAL
Estimated zales volumea increaszs (sxizting cuztomer) CwWT O kg

[
[
[
[
[ a

— 6.6a Results (provide measurse for all that spos
Performance Measures (snter & numernic vakes or nva). For zales value snd volame provide amounts for the psnod of the promctional campaign
Total trade or consumer publication circulation / Jurmiber |_ M/A
readerzhip
Total news media circulation / readership Jumier |_ MiA
Digital marketing, website or social media views, Jumier |_ MiA
impreasions or hits
Corporate marketing rezources created Jumier |_ MiA
Branded / co-branded resources created Jurmiber |_ M/A
Trade or consumear advertizing initiatives complsted Jumier |_ MiA
Markating and sales promotions complated Jumibar I_ MAA
Sampling tasting events completed Jumber of days |_ M/A

— 6.6b Other Results (provics meazurss for all that sppk

Dezcriba amy potential new Canadian Beef Promao-
tion opportunities (az part of your company value
proposition) as a result of thiz project.

Wars you able to increaze your awareness of Canadian beef food zafety and quality azsurance
systems becauze of your visit?

Other results

FYE\B an
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